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Introduction

“Our purpose is to create and deliver sustainable and

innovative furniture solutions for spaces where people
celebrate, live, work and learn.”

A bit about who we are

At Valiant, where innovation meets style, we take pride in being Australia's leader in furniture
hire and styling. With over 60 years of excellence, we've pioneered the art of crafting innovative
furniture solutions for events, residential interiors, and workplace projects. Our profound
expertise, local influence, and unwavering passion have made us a key player in transforming
spaces and curating unforgettable experiences.

Beyond our commitment to exceptional furniture solutions, we're acutely aware of our impact
on society—environmentally, economically, and socially. Valiant remains dedicated to
implementing practices that promote environmental sustainability, foster economic growth,
and uphold social responsibility. It's not just about creating beautiful spaces; it's about doing so
with a mindful approach that resonates with the values of our community.
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70+ 150,000 3,600

Employees Furniture & Styling Pieces of event
Accessories furniture incorporate
recycled components
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2023-2024 Footprint

Overview

Our 2024 Carbon Management Report is based on our footprint for the period July 1, 2023 -
June 30, 2024, which is our second carbon footprint assessment. Our total carbon footprint has
increased from our previous measurement, due to an increase in coverage of our data
collection. However, we're proud that our Scope 1 emissions have reduced by 23% and our
Scope 2 emissions have reduced by 47.8%.

Total footprint

Intensity (CO2 / employee)

2000t
1646.9t
1367.5t

C02
1500t 18.9t
1000t
500t
Ot
Tonnes CO2 2022-23 2023-24

@ Scopel Scope 2 Scope 3
Footprint by Category
o
|| oo 4
260t 247.2t 127.9t

Purchased goods & Services ® Employee commute ® Electricity
Business Travel = 70.5t ® Waste @ Direct emissions ® Capital Goods =15t
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Direct Emissions

Our direct emissions are from

22,013L of fuel

that we used, which covers
19.2% of our total emissions

=
315.5t ﬂ

® Diesel Petrol

Electricity

84% of our electricity

emissions come from our office
usage

Electricity Location

OUR FOOTPRINT

2>

127.9t

15.7t

/  QLD, Office and WFH

@ . 684t

New South Wales,

Q_ Office & WFH

43.7t

Victoria,
Office & WFH 05



Business Travel

Total CO2 Emmision

70.1% of our Business Travel emissions are from Air
travel / flights.

Breakdown

ey

49.4t

® Airtravel @ Accommodation Private transport

Employee Commute

Total CO2 Emissions

(o) ..
71 .1 /0 of our waste emissions are from
mixed waste.

Modes of Travel

Public Transport

=

Private
transport
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Purchased Goods & Services

Breakdown Total CO2 Emmision
Tonnes CO2

150t A - Consumables

B - IT & Telecommunication Services
135.4t C - Furniture & related products
128.4t  127.5t D - Repair & Maintenance
E - Professional services
F - Marketing & advertising
G - Events & entertainment
100t H - Financial services
| - Clothing and Textile
J - Construction and manufacturing materials
K - Water
L - Electrical equipment
M - Office supplies and cleaning

58.6t
50t 46.1t

29.2t
27.1t 22t

15.4t 14.8t
10.6t 5.2t

3.9t

Waste Generated

(o) .. .
71 .1 /0 of our waste emissions are from mixed waste.

184.8t

Mixed waste

260t
Waste emissions @

75.2t

15.8% of total
Paper and footprint
cardboard waste

OUR FOOTPRINT 07



Capital Goods

100% of our Capital Goods
footprint is from Machinery and

Equipment purchases in 2023-24.

OUR FOOTPRINT

1.5t

CO2e

0.09% of total
footprint
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Reducing Emissions

Our opportunities

We're proud of the work that we've done to reduce our Scope 1 emissions by 23% & Scope 2 by
47.8% over the last 12 months. Our focus now turns to reducing our Scope 3 emissions. Our
biggest opportunities to reduce emissions lie in purchased services, across marketing &

advertising, professional services and postage.

700t

600t

500t
Marketing &

Advertising
400t

Professional
300t services

200t

100t

Postage &
& Car travel _

Courier

(employee

commute)
Consumables

cO2 Total Emissions

Our targets

Based on the opportunities we've identified to reduce our emissions, we've set ambitious targets
that are focused on our key categories. We know it will be hard, but we also know setting goals is

the first step to taking action.

TARGET 1

@ Run operations on 100% renewable
electricity by 2030.

TARGET 3

@ Engage 80% suppliers to set their
own science-based targets by 2030.

OUR PATH TO REDUCING EMISSIONS

©

©

TARGET 2

Reduce emissions from Direct
Emissions by 25% by 2030.

TARGET 4

Reduce emissions fromWaste by
25% by 2030.

09



Decarbonisation
Plan

Completed

To drive our sustainability strategy, our focus has been on creating a culture of sustainability within
Valiant, by engaging and educating our staff. We've also focused on reducing waste emissions, and
offsetting our footprint while we build a long-term decarbonisation strategy.

© © © ©

2024
2024 2024 2024
Educate staff Engage your staff Go paperless liet your
. ) . current emissions
about carbon in climate action
S to become carbon
emissions

neutral

© © ©

2024 2024
2024
Set up ‘Climate Track your CO2
Separate your . , . s
- Action Teams' to emissions on an
office waste . .
drive change annual basis

In progress

In 2025 our plan is to focus evaluating and understanding the footprint from our financial
investments, as well as inspiring employees to take action to reduce emissions.

2025 N 2025 “pS 2025 “pS

Evaluate the Inspire .
Inspire employees

fpotpr!nt of your behavioural to offset their
financial changes to reduce .

. footprint
investments energy usage
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Employee
Engagement

Overview

We believe our staff are an integral part of our decarbonisation plan, and work hard to engage

our staff on the journey, as well as supporting them to take action to reduce carbon emissions.

AARRARRARA
AR ARAR A
RARRRRRRAR

‘.R ? @ ? ‘.k ? @ ? ‘.k ? 70%ofouremployees
? ? ? ‘.k ? ? ? ‘.k ‘.k ? engaged in our Climate

” * ,k 'k ” * ,k 'k ” * prograrT\in 202.4including .
® © e e o o o e o o measuring their CO2 footprint
RARRRRRRRARAN

Why is this important to our staff?

"As someone who's passionate about the future of our planet,
sustainability means everything to me. Working at Valiant allows
me to contribute to real change by reducing our environmental
impact in the events and interiors space. It's important to me
because | believe that every small action—whether it's sourcing
eco-friendly materials or minimising waste—adds up to a big
difference for future generations."

Jessica Seddon - Valiant Employee

OUR PEOPLE
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Staff electricity

Proportion of electricity that is green/carbon neutral

"
L°
0

9

8% _JO% 4%
2%

All our electricity is carbon neutral

Majority of the electricity is carbon neutral

A significant portion of the electricity is carbon neutral

A limited amount of the electricity is carbon neutral

Very little or no carbon neutral electricity

None of the electricity is carbon neutral

Not sure

23% of our staff use renewable / carbon neutral energy.

Staff Sentiment

How important is it to take action on climate change?

' @ 11 employees

Very Important

I @ 19 employees

Quite important

important for us to take
Neutral

I @ 54% of our staff find it
13 employees

climate action.
1 employee

Low Importance

12 employes

Very low importance

OUR PEOPLE
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Compensating for
our emissions

Compensating for our emissions

We believe emissions reductions are the most important step to take towards a Net Zero future.

While we work on these, we've purchased offsets as part of our transition towards Net Zero.

1,647

——————— tonnes of CO, offset

1,647

trees planted in
addition to offsets

S

emission reduction
projects supported

CLIMATE PROJECT FOUNDING
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Projects We Support

e

AUSTRALIA

~ _— Coorong Lakes Biodiversity
Conservation

Protecting landscape & connecting habitat in partnership with

Traditional Custodians.

. LIFE ON LAND . PARTNERSHIPS FOR THE GOALS

AUSTRALIA

Cool Fire Traditional Land
Management

Combining traditional knowledge with contemporary
technology to reduce fire risk & carbon emissions.

W HeATH [ LFEONLAND [l cuiMATEACTION [l EcoNomy [l PARTNERSHIPS

INDONESIA

Katingan Peatlands
Conservation

Protecting and restoring peat swamp ecosystem.

B cumaTEACTION [l GENDEREQUALITY [l LIFEONLAND [l No POVERTY [l HEALTH
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Projects We Support

NEPAL
O Efficient cookstoves

Protecting landscape & connecting habitat in partnership with
Traditional Custodians.

B cuimaTEACTION [l LiFEONLAND [l EconomMy ] GENDER EQUALITY

INDIA

O Generating clean wind
energy

A cross-state initiative to generate clean energy from wind
power.

Il cumatEAcTiION [l Economy [l HEALTH CLEAN ENERGY [l NO POVERTY

CLIMATE PROJECT FOUNDING
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Boundaries O sxeoviouse,

Methodology

Our carbon emissions were measured based on our operational footprint, leveraging Trace's
proprietary carbon assessment methodology. The emissions factors used were from peer-
reviewed sources. Below is a breakdown of the GHG protocol categories in and outside the
scope of our footprint

In-scope

. Purchased
Waste
Purchased Employee Business Goods &

Electricity Commute Travel . Generated
Services

Out-of-scope

The following emissions categories either do not occur, have been deemed irrelevant or are out
of our operational control.

Upstream Down Processin End-of-life
Transport & Invest- stream 9 Use of Sold
. of Sold Treatment of
Distribut ments Transport & Products
. . Products Sold Products
ion Dist.
Down Up
stream stream Franchises
Leased Leased
Assets Assets
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